MASTER OF COMMERCE (MCOM)
PROGRAMME OUTCOMES

PO1: Demonstrate deep domain knowledge and advanced understanding of
commerce, trade, and business practices, fostering continuous academic and
professional growth in the field of commerce.

PO2: Adapt effectively to dynamic financial, economic, legal, technological, and
socio-cultural environments, enabling informed decision-making in both national
and global business contexts.

PO3: Acquire specialized skills and competencies in areas such as accounting,
finance, taxation, banking, and business analytics to ensure employability and
professional excellence in diverse commercial sectors.

PO4: Apply comprehensive knowledge of functional areas of commerce—
including financial management, auditing, international trade, entrepreneurship,
and corporate governance—to gain strategic advantage in a competitive
marketplace.

PO5: Exhibit advanced analytical, quantitative, and problem-solving abilities
using modern tools, techniques, and software applications for effective financial
analysis and business decision-making.

POG6: Incorporate strategic planning and managerial principles to guide
organizational processes, ensuring alignment with business goals, regulatory
frameworks, and emerging market opportunities.

PO7: Engage in scholarly research and inquiry-based learning to address
complex business and economic issues, contributing to innovation, policy
development, and sustainable business solutions.

PO8: Demonstrate strong ethical values, leadership qualities, teamwork
capabilities, and interpersonal skills to effectively manage contemporary
organizational challenges and enhance overall institutional performance.



MASTER OF COMMERCE (MCOM)

1St SEMESTER
MAJOR VOCATIONAL
COURSE
Business Research Methods, Corporate Stock Market Operations

Taxation, Organizational Behaviour,
Business Analytics, Accounting for
Managerial Decisions

Name of the Course- Business Research Methods
Course Code- 24COM201DS01

Course Outcomes-

CO1: Students will be aware about research, how to carry on research and framing
a research designs.

CO2: Students will get knowledge about methods of data collection, sampling
techniques.

CO3: Students will know about report preparation and presentation of results.

Name of the Course- Corporate Taxation
Course Code-24COM201DS02

Course Outcomes-

CO1: Student will learn the keywords of Income Tax Act and exempted incomes
and provisions regarding incidence of tax on companies. In addition, student will
learn computation of Income of company under various heads.

CO2: Student will become familiar with the provisions of income tax regarding
assessment of computation of tax for various types of companies.

CO3: Students will know about assessment of cooperative societies, Assessment
of discontinued business, Double taxation relief..

Name of the Course- Organizational Behaviour
Course Code -24COM201DS03

Course Outcomes-
CO1: Students will gain a comprehensive understanding of the concept of
Organizational Behaviour and Relationship to other fields and learning.



CO2: Students will understand about the Attitude, changing of attitude and
aspects of personality.

CO3: Students will learn about the Perception, factors influencing perception,
Group Dynamics and Team Development.

CO4: 1t will enable the students to learn about Organizational Conflict, its
Dynamics, Traditional and modern approaches to conflict and Organizational
development.

Name of the Course- Business Analytics
Course Code- 24COM201DS04

Course Outcomes-

CO1: Students will understand and critically apply the concepts and methods of
business analytics. Students will be able to Identify, model and solve decision
problems in different settings

CO2: Students will understand the application of business analytics in different
areas and interpret results/solutions and identify appropriate courses of action for
a given managerial situation whether a problem or an opportunity

CO3: Students will get knowledge of various analytics software and the job
opportunities in business analytics.

Name of the Course- Accounting for Managerial Decisions
Course Code- 24COM201DS05

Course Outcomes-

CO1: Demonstrate knowledge about various financial decision based on
management accounting.

CO2: Provide knowledge about different type of ratio for organization like
liquidity ratio, solvency ratio, activity ratio and income ratio.

COa3: Better understanding of the accounting for price level change.

CO4: Equip with the knowledge of difference type of variance.



Name of the Course- Stock Market Operations (Vocational Course)
Course Code-24COMX01MDO01

Course Outcomes-

CO1: Demonstrate knowledge about Indian Securities Market.
CO2: Provide knowledge aboutstock Exchanges

CO3: Better understanding of the Foreign Stock Exchanges.
CO4: Equip with the knowledge of Risk management system.

MASTER OF COMMERCE (MCOM)

2" SEMESTER
MAJOR VOCATIONAL
COURSE
Strategic Financial Management, Production Management

Corporate Tax Planning and Management,
Marketing of financial services, Financial
Risk Management, International Financial
Management

Name of the Course- Strategic Financial Management
Course Code-24COM202DS01

Course Outcomes-

CO1: The students will be able to understand the financial strategy, its
formulation and implementation.

CO2: The students will learn the relevance of risk and uncertainty while making
financial decisions.

CO3: The students can identify the possible financial strategies capable of
maximizing the value of firms.

CO4: The students are provided with overall direction by developing plans and
policies to achieve objectives and allocating resources to implement the
plans.managers.



Name of the Course- Corporate Tax Planning and Management
Course Code-24COM202DS02

Course Outcomes-

CO1: Student will learn the keywords of Income Tax Act and provisions
regarding Tax planning for new business.

CO2: Student will become familiar with the provisions of income tax regarding
amalgamations.

CO3: Students will know about Tax Planning and Financial Management
Decisions.

Name of the Course- Marketing of financial services
Course Code-24COM202DS03

Course Outcomes-

CO1: To introduce students to overall framework of marketing of financial
services in terms of consumers and strategies.

CO2: To familiarize students with working of financial services marketplace in
India interms of structure, products and marketplace.

CO3: To provide students with conceptual understanding of banking and
insurance marketing.

CO4: To introduce students to the concept of customer care and service quality.

Name of the Course- Financial Risk Management
Course Code-24COM202DS04

Course Outcomes-

CO1: The students will be able to understand concept of risk, types and their
sources

CO2: The students will learn the various risk reduction and risk control tools amd
technique

CO3: The students will create an understanding how derivates are used to manage
risk.

CO4: The students will know the regulatory issues of risk management.



Name of the Course- International Financial Management
Course Code-24COM202DS05

Course Outcomes-

CO1: The students will be acquainted with the various factors and variables that
operate in the international financial environment i.e., the international monetary
system, balance of payment, and an overview of multinational corporations.
CO2: The students will know the foreign exchange market, risk management, and
modus operandi.

CO3:The students will be acquainted with how international financial decisions
and international investment decisions are analyzed and implemented.

CO4 The student will learn about t budgeting techniques and working capital
management practices followed by MNCs.

Name of the Course- Production Management (Vocational Course)
Course Code-24COM202MV01

Course Outcomes-

COL1: To aware the students about how production are managed.

CO2: The course is an attempt to integrate the courses studied by the students like
statistics, economics, finance, organizational behaviour and strategy into a
consolidated production and operation related decisions.

CO3: To provide exposure to students regarding quality control, production
planning and control.

CO4: To learn and understand the Production Planning: Concept & techniques,
Production Control techniques.



